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Introduction
The travel and tourism industry is among the United States’ largest industries. The US 

Travel Association (2014) found that this industry generated $2.1 trillion in economic 
impact with $887.9 billion spent directly by domestic and international travelers through a 
multiplier effect that spurred an additional $1.2 trillion in spending in other industries. 

Many different sectors comprise the tourism industry. In Tourism: Principles, Practices, 
Philosophies, Goeldner, Ritchie, and McIntosh (2000) state these sectors include travel trade, 
accommodation, tourism, transportation, entertainment, food services, adventure and 
outdoor recreation, attractions, and events (pp. 26). This report focuses on accommodation, 
food services, recreation, events, and attractions. 

Attractions are defined as cultural, natural, and entertainment, but categories also include 
events and recreation, and are important for individuals’ traveling decisions to certain loca-
tions (Goeldner, Ritchie and McIntosh 2000, 217). Goeldner, Ritchie, and McIntosh claim, 
“For successful tourism, accommodations must be available in sufficient quantity to match 
the demand of the travelers who arrives at the destination” (pp. 371). Therefore, if insuffi-
cient numbers of rooms are accessible for tourists, they will be less likely to visit the area. 

In this report, we explore the value tourism adds to counties’ and states’ economies. After 
outlining the national tourism industry and tourism in the state of Indiana, we discuss 
differences among Indiana’s 92 counties in the industries of “arts, recreation, and entertain-
ment” and “accommodation and food services.”[1] 
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1. North American Industry Classification System codes 71 and 72, respectively. For brevity in our graphics, we shorten 
the arts, recreation, and entertainment sector to “amusement” and the accommodation and food services sector to 
“hospitality.”
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The Tourism Industry in the United States and Indiana
United States Tourism

The World Travel and Tourism Council 
releases annual economic impact surveys 
for countries and regions worldwide. These 
surveys examine information regarding 
travel and tourism’s direct contribution to 
GDP and employment, domestic travel 
and tourism spending, internal travel and 
tourism consumption, leisure travel and 
tourism spending, and business travel 
and tourism spending. Table 1 shows the 
changes to travel and tourism in the United 
States between 2003 and 2013. Although 
there was positive change overall in 2013, 
once adjusted for inflation, negative real 
growth and decreases in the share of each 
market globally occurred. It is important to 
note that these figures are affected by the 
Great Recession (2007-2009) and sluggish 
recovery (2009 onward). 

While travel was not completely aban-
doned during the recession, fewer people 
had the means to travel. Thus, spending 
declined, reducing travel and tourism’s con-
tribution to GDP and employment. These 
numbers are significant, but in their tour-
ism and globalization articles, Anne-Marie 
Hjalager and Vesna Peric mention that the 
tourism industry is consumed where it is 
produced, so a localized view is needed. 

Table 1. Travel and Tourism in the US ‘03-‘13
Source: Author calculations using data from the World Travel & Tourism Council.

Travel & Tourism Direct Contribution to GDP

2003 2013 Change 2003-2013

US$ billion $326.62 $450.22 37.84%

2013 US$ billion $401.01 $450.15 12.25%

Real growth (%) 4.30% 2.60% -39.53%

% share 2.80% 2.60% -7.14%

Travel & Tourism Direct Contribution to Employment

2003 2013 Change 2003-2013

Real growth (%) 0.10% 1.20% 1,100.00%

% share 4% 3.70% -7.50%

Employment 5,634.7 K 5,434.7 K -3.55%

Domestic Travel & Tourism Spending

2003 2013 Change 2003-2013

US$ billion $522.82 $735.37 40.66%

2013 US$ billion $641.90 $735.25 14.54%

Real growth (%) 6.40% 1.50% -76.56%

% share 4.50% 4.30% -4.44%

Internal Travel & Tourism Consumption

2003 2013 Change 2003-2013

US$ billion $618.61 $942.05 52.28%

2013 US$ billion $759.51 $941.89 24.01%

Real growth (%) 5.70% 2.50% -56.14%

% share 4.70% 4.80% 2.13%

Leisure Travel & Tourism Spending

2003 2013 Change 2003-2013

US$ billion $427.95 $667.38 55.95%

2013 US$ billion $525.42 $667.27 27.00%

Real growth (%) 5.80% 2.40% -58.62%

% share 1.90% 1.80% -5.26%

Business Travel & Tourism Spending

2003 2013 Change 2003-2013

US$ billion $190.66 $274.66 44.06%

2013 US$ billion $234.09 $274.62 17.31%

Real growth (%) 5.70% 2.50% -56.14%

% share 0.80% 0.70% -12.50%
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Indiana Tourism

This section examines the travel and tourism industry’s hospitality 
and amusement clusters in the state of Indiana. In this report, the 
hospitality cluster includes the hospitality sectors. According to the 
North American Industry Classification System (NAICS), 

“The hospitality sector comprises establishments providing customers 
with lodging and/or preparing meals, snacks, and beverages for immediate 
consumption. The sector includes both accommodation and food services 
establishments because the two activities are often combined at the same 
establishment.” 
In this report, the amusement cluster includes the amusement 

sectors. NAICS defines the amusement cluster as... 
“A wide range of establishments that operate facilities or provide 

services to meet varied cultural, entertainment, and recreational interests 
of their patrons. This sector comprises (1) establishments that are involved 
in producing, promoting, or participating in live performances, events, or 
exhibits intended for public viewing; (2) establishments that preserve and 
exhibit objects and sites of historical, cultural, or educational interest; and 

(3) establishments that operate facilities or provide services which enable 
patrons to participate in recreational activities or pursue amusement, 
hobby, and leisure-time interests.”
Figure 1 shows the number of establishments and the number of 

jobs in the hospitality and amusement sectors for Indiana and the 
United States since 2003. The number of jobs and business estab-
lishments statewide and nationwide were significantly higher in the 
hospitality cluster compared to the amusement cluster. Nationally, 
the amusement cluster increased by 17,554 establishments (15.01 
percent) from 2003 to 2013, and the hospitality cluster experienced 
even higher growth: 100,938 additional establishments (18.28 
percent). At the state level, Indiana added 219 amusement establish-
ments (11.66 percent growth) and 1,591 hospitality establishments 
(14.08 percent growth).

Between 2003 to 2013, the amusement cluster added 230,470 
jobs (10.56 percent growth) across the country, and the hospitality 
cluster added 1,856,453 jobs (17.85 percent growth). At the state 
level, jobs in amusement  jobs decreased by 3,211 (-7.05 percent 

Figure 1. Comparison of the Number of Establishments & Jobs in the United States and Indiana, 2003-2013
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Next, we examine job growth in Indiana’s 
92 counties. According an impact study 
by Rockport Analytics, Indiana had 71.2 
million visitors in 2012. Of every visitor 
dollar spent, 76 percent remained in the 
state to support local businesses. The report 
also states, “if visitors stopped coming to 
Indiana, each Indiana household would 
have to pay an additional $472 in state and 
local taxes to make up for it” (Rockport 
Analytics 2013). 

Figure 3 shows changes in the number of 
jobs in the amusement cluster and the hospi-
tality cluster from 2003 to 2013. Comparing 

these two industries, the hospitality cluster 
has experienced more job growth than the 
amusement cluster during the last 10 years. 
Of Indiana’s 92 counties, 55 experienced 
positive job growth in the hospitality cluster, 
45 of those counties added more than 50 
jobs between 2003 and 2013. Furthermore, 
39 counties added more than 100 jobs, and 
10 of those 39 counties added over 1,000 
jobs from 2003 to 2013. The hospitality 
cluster experienced 10 counties with zero 
jobs added during this time period. Only 27 
counties experienced decreased job growth, 
14 of which lost more than 50 jobs. On 

average, there were 324 hospitality service 
jobs added from 2003 to 2013 throughout 
the 92 counties in Indiana.

From 2003 to 2013, 33 counties expe-
rienced positive job growth in the amuse-
ment cluster, and only 12 of those counties 
added more than 50 jobs, five of which 
added over 100. Similar to the hospital-
ity cluster, 12 counties experienced zero 
additional jobs, leaving 47 counties with 
negative job growth from 2003 to 2013. 
Though most counties lost fewer than 50 
jobs, 17 counties lost more than 50. Of 
those 17 counties, nine lost more than 100 
jobs, including loss of more than 1,000 
jobs from 2003 to 2013. The 92 counties 
experienced an average loss of 26 jobs.

In 2012, the hospitality cluster was 
ranked sixth in employment while the 
amusement cluster was ranked 16th (Rock-
port Analytics 2013). 

Similar to job growth, average annual 
wage is also important to understand 
Indiana’s tourism industry trends, and is 
examined further. Figure 4 displays aver-
age annual wage growth rates (adjusted 
for inflation) in the amusement cluster 
and the hospitality cluster from 2003 
to 2013. Both of these industry sectors 
experienced declining real wages in the 
majority of counties. Only 24 of the 92 
Indiana counties increased average annual 
wages in the amusement cluster, while 34 
of the 92 increased average annual wages 

Figure 3. Change in Number of Jobs, 2003-2013
Note: Amusement cluster = Arts, entertainment, and recreation sectors  

Hospitality cluster = Accommodations and food service sectors
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growth). However, Indiana added 23,248 hospitality jobs (10.21 
percent growth) from 2003 to 2013.

Figure 2 displays average wage comparisons in each industry both 
state and nationwide. Though the hospitality cluster job and establish-
ment numbers exceeds the amusement cluster, average annual wages 
in hospitality services are significantly lower (adjusted for inflation) at 
both the state and national levels. In 2013, amusement cluster wages 
averaged $33,196 nationally and $29,600 in Indiana. The hospital-
ity cluster annual wages averaged $18,259 in 2013 nationally and 
$14,036 in Indiana.

Examining Tourism at the 
County Level
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in the hospitality cluster. Only one county 
had over 20 percent wage growth in the 
hospitality cluster, whereas 17 counties had 
exceeded 20 percent wage growth in the 
amusement cluster. 

In 2003, 16 counties reported average 
annual wage growth as zero dollars for 
the amusement cluster and 14 counties 
reported average annual wages as zero dol-
lars for the hospitality cluster. As a result, 
wage growth was not calculated for these 
counties, and they are coded as “no data” in 
Figure 4. The hospitality cluster is primar-
ily composed of low-skill, minimum wage 
workers and the services provided by these 
sectors are not considered to be necessities. 
Consumer expenditures on these services 
often decline during recessions and compe-
tition for jobs puts downward pressure on 
worker’s wages in these sectors. Therefore 
it is not surprising that wage growth was not widespread in these 
sectors. 

Appendix Table A1 displays the top and bottom 10 Indiana coun-
ties based on the number of jobs added to the hospitality cluster 
from 2003 to 2013. These numbers are accompanied by the average 
annual real wage changes from 2003 to 2013 for the top and bot-
tom performers.

With the exception of Orange County, which opened a casino 
at West Baden Springs over this period, the other top 10 counties 
are in urban areas. Hamilton County added the most jobs (4,698) 
to the hospitality cluster with a 66.28 percent increase from 2003 
to 2013. However, Hamilton County also experienced a large 
decrease in average annual wage with a growth rate of -6.16 percent. 
Conversely, Perry County decreased from 484 jobs in 2003 to zero 
jobs in 2013. Those 484 jobs paid an average of $11,597.20, which 
declined to $0 with the complete loss of jobs.

Between 2003 and 2013, the top counties for the hospitality clus-
ter gained an average of 2,142 jobs (50.82 percent average growth 
rate) and experienced an average real wage increase of $274.40 
(1.41 percent average growth rate). The bottom 10 counties for the 
hospitality cluster (See Appendix Table A1) averaged 177 job losses 
(-21.44 percent average growth rate), and average annual real wage 
decreased $1,268.33 (-10.48 percent average growth rate).

Appendix Table A2 shows the top and bottom 10 Indiana coun-
ties based on number of jobs added to the amusement cluster from 
2003 to 2013. These numbers are accompanied by the average 
annual real wage changes from 2003 to 2013 for the top and bot-
tom performers.

Compared to the hospitality cluster, the top performer between 
2003 and 2013 for the amusement cluster was Scott County. How-
ever, this county only gained 740 jobs compared to the hospitality 

cluster’s 4,698 jobs gained in Hamilton County within the same 
period. The amusement cluster’s bottom performing county lost 
significantly more jobs than the hospitality cluster’s bottom per-
former, losing 1,401 more jobs. Fortunately, this loss did not bring 
total amount of jobs to zero—as happened in the hospitality cluster. 
An oddity with Scott County’s data is the average annual real wage 
was reported as zero in 2003, resulting in an inability to calculate 
the percent change between 2003 and 2013.

The top 10 counties’ average job gain for the amusement clus-
ter was 268.6 jobs with an average percent change between 2003 
and 2013 of 74.14 percent. The amusement cluster’s top 10 had a 
$3,681.57 average real wage increase, with a 17.15 percent aver-
age percent change between 2003 and 2013, also a much higher 
increase than the hospitality cluster. However, the amusement clus-
ter’s (See Appendix Table A2) bottom 10 counties averaged 445.1 job 
losses, -25.66 percent than the hospitality cluster’s average growth 
rate. The bottom 10 counties’ average annual real wage lost only 
$127.44, a 0.98 percent decrease from 2003 to 2013.

Finally, we examine the number of business establishments for 
these industries. Figure 5 displays the change in the number of 
business establishments for the arts, entertainment and recreation 
industry and the hospitality cluster between 2003 to 2013. In the 
hospitality cluster, 69 counties experienced positive growth in the 
number of business establishments between 2003 and 2013 led 
Marion (+322), Hamilton (+214), Lake (+136), and Hendricks 
(+110) counties. Seventeen counties experienced had declines led by 
Madison (-23), White (-12) and Henry (-10) counties. Growth in 
the amusement cluster was more muted with 54 counties experienc-
ing positive growth led by Hamilton County (+45 establishments) 

Figure 4. Average Annual Growth in Wages, 2003-2013
Note: Amusement cluster = Arts, entertainment, and recreation sectors  

Hospitality cluster = Accommodations and food service sectors
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and Allen County (+25) and 24 counties experiencing declines led 
by Madison (-11) and Grant counties (-10).

As of 2013, no Indiana counties reported zero hospitality cluster 
establishments, and only Warren County reported zero establish-
ments in the amusement cluster.

Conclusion
Although the hospitality cluster (including the accommoda-

tion and food sectors) and the amusement cluster (including the 
arts, entertainment, and recreation sectors) are not the only sectors 
contributing to Indiana’s tourism industry, they support its growth, 
ensuring that tourism remains Indiana’s sixth largest industry. 
Indiana’s tourism-related industries have weathered the Great Reces-
sion. Statewide, the number of tourism-related establishments and 
jobs in these two industries have increased over the past few years 
and have surpassed pre-recession levels. Statewide wages in these 
industries have not kept up with inflation. This is likely a result of 
continuing high unemployment rates in the state and the low skill 
levels required for many of the jobs in these sectors. There is much 
variation in job and establishment growth in these two industries 
among Indiana counties. Much of the job and establishment growth 
occurred in urban counties, while most counties experienced 
decreases in real wages.
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Table A1. Job Growth: Top and Bottom Performers in the Hospitality Cluster, 2003-2013

Rank County
Number of Employees Real Wage

2003 2013 Difference % Change 2003 in 2013$ 2013 Difference % Change

1 Hamilton 7,088 11,786 4,698 66.28% $15,856 $14,880 -$976.26 -6.16%

2 Marion 44,511 47,849 3,338 7.50% $17,339 $16,932 -$406.83 -2.35%

3 Hendricks 3,991 6,587 2,596 65.05% $13,926 $13,703 -$222.50 -1.60%

4 Lake 14,795 17,378 2,583 17.46% $14,298 $13,544 -$753.73 -5.27%

5 Johnson 4,713 6,318 1,605 34.05% $14,043 $14,379 $335.75 2.39%

6 St. Joseph 9,100 10,659 1,559 17.13% $14,393 $14,026 -$366.68 -2.55%

7 Porter 4,860 6,298 1,438 29.59% $12,813 $12,903 $90.37 0.71%

8 Orange 593 1,932 1,339 225.80% $16,962 $22,868 $5,906.46 34.82%

9 Clark 4,060 5,272 1,212 29.85% $14,656 $13,846 -$810.03 -5.53%

10 Tippecanoe 6,817 7,872 1,055 15.48% $14,064 $14,011 -$52.51 -0.37%

83 Cass 1,060 969 -91 -8.58% $11,581 $11,645 $64.26 0.55%

84 Steuben 1,605 1,512 -93 -5.79% $12,762 $12,224 -$537.99 -4.22%

85 Henry 1,008 910 -98 -9.72% $12,092 $12,940 $847.77 7.01%

86 Jennings 475 358 -117 -24.63% $13,850 $11,884 -$1,965.54 -14.19%

87 Ripley 823 706 -117 -14.22% $10,955 $11,588 $632.70 5.78%

88 Vigo 5,097 4,978 -119 -2.33% $12,616 $13,486 $869.61 6.89%

89 Adams 1,011 869 -142 -14.05% $10,030 $9,715 -$314.81 -3.14%

90 Huntington 1,223 1,054 -169 -13.82% $11,311 $12,170 $858.93 7.59%

91 Shelby 1,602 1,261 -341 -21.29% $13,904 $12,363 -$1,540.98 -11.08%

92 Perry 484 0 -484 -100.00% $11,597 $0 -$11,597.20 -100.00%

Table A2. Job Growth: Top and Bottom Performers in the Amusement Cluster, 2003-2013

Rank County
Number of Employees Real Wage

2003 2013 Difference % Change 2003 in 2013$ 2013 Difference % Change

1 Scott 283 1,023 740 261.48% $0 $12,876 $12,876.00 N/A

2 Hamilton 1,720 2,377 657 38.20% $21,516 $19,968 -$1,547.59 -7.19%

3 Allen 1,922 2,325 403 20.97% $19,178 $16,855 -$2,323.43 -12.11%

4 Madison 899 1,245 346 38.49% $21,952 $26,166 $4,213.61 19.19%

5 Hendricks 552 753 201 36.41% $17,631 $37,820 $20,188.71 114.51%

6 Wabash 135 225 90 66.67% $17,462 $13,687 -$3,774.64 -21.62%

7 Randolph 77 163 86 111.69% $12,168 $17,655 $5,486.80 45.09%

8 Marshall 99 157 58 58.59% $15,019 $11,537 -$3,482.39 -23.19%

9 Decatur 58 115 57 98.28% $14,537 $24,001 $9,463.98 65.10%

10 Delaware 450 498 48 10.67% $16,865 $12,580 -$4,285.32 -25.41%

83 Wayne 249 156 -93 -37.35% $13,484 $15,995 $2,511.35 18.63%

84 Floyd 204 87 -117 -57.35% $16,812 $15,946 -$866.14 -5.15%

85 Howard 311 181 -130 -41.80% $15,118 $13,180 -$1,938.14 -12.82%

86 Spencer 1,264 1,125 -139 -11.00% $39,899 $49,576 $9,677.07 24.25%

87 Vanderburgh 2,239 2,075 -164 -7.32% $23,148 $20,472 -$2,675.56 -11.56%

88 LaPorte 1,556 1,391 -165 -10.60% $31,292 $28,283 -$3,009.19 -9.62%

89 Porter 844 589 -255 -30.21% $21,016 $23,785 $2,769.50 13.18%

90 Marion 9,036 8,286 -750 -8.30% $53,571 $58,337 $4,765.78 8.90%

91 Dearborn 2,571 1,818 -753 -29.29% $36,154 $28,277 -$7,876.89 -21.79%

92 Lake 8,057 6,172 -1885 -23.40% $33,519 $28,887 -$4,632.20 -13.82%

Appendix A


