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T

urkey is a dynamic, emerging market
economy strategically located between
Europe and Asia and bordering the Mediterranean, Aegean and Black Seas. Over 70
percent of the population lives in urban areas. Agriculture accounts for some 16 percent of GDP, industry for 24 percent and
services for 60 percent. Turkey signed a
customs union with the European Union in
1995 and became a candidate for EU membership at the Helsinki Summit in December 1999.

Political

Turkey was founded in 1923 from the
Anatolian remnants of the defeated Ottoman Empire by national hero Mustafa Ke-

mal, who was later honored with the title
"Ataturk," or "Father of the Turks." Under
his authoritarian leadership, the country adopted wide-ranging social, legal and political reforms.
Turkey joined the UN in 1945 and in
1952, became a member of NATO. In
1964, Turkey became an associate member
of the European Community. Over the past
decade, it has undertaken many reforms to
strengthen its democracy and economy; it
began accession membership talks with the
EU in 2005.

Economic Overview

Table 1 shows key statistics for Turkey
and the U.S. While the Turkish economy is
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TABLE 1: KEY ECONOMIC INDICATORS
FOR 2010
Economic
Indicators

Turkey

Population
GDP*

United States

72.50 M

308.70 M

$729.05 B

$13,248.20 B

GDP Growth Rate,
2009-2010

7.8%

2.85%

GDP Per Capita*

$12,300

$42,916

9.50%

1.65%

Total Imports*

$185.50 B

$2,329.90 B

Total Exports*

$113.90 B

$1,384.20 B

Inflation Rate

Currency

Turkish Lira (TL)

US Dollar ($)

* All currency in USD ($)

Though Turkey was hit
by the global financial
crisis of 2008-2009,
the strengths of the
Turkish economy
minimized effects.

smaller than the U.S., it has been growing
at a faster rate with GDP growth of 7.8 percent from 2009 to 2010. As a result, GDP
per capita has increased dramatically over
the last decade, although still lower than
that of advanced industrialized countries.
Turkey's economy is increasingly driven
by industry and service sectors, although its
traditional agriculture sector still accounts
for approximately 30 percent of employment. Privatization has reduced government involvement in basic industry, banking, transport and communication, and an
emerging cadre of middle-class entrepreneurs is fueling economic growth. Turkey's
traditional textiles and clothing sectors still
account for one-third of industrial employment, despite competition in international
markets that intensified with the end of the
global quota system. Other sectors, notably
the automotive, construction and electronics industries, are rising in importance and
have surpassed textiles within Turkey's export mix.
Turkey's economy was hit by the global
financial crisis of 2008-2009 through trade
and financial channels. Yet the underlying
strengths of the Turkish economy—a highly
capitalized and well-regulated banking sector and well-managed monetary policy, fiscal policy and public debt—have minimized
systemic effects. Turkey's economy has now
recovered, with GDP growth of 7.8 percent
in 2010 and unemployment falling back toward pre-crisis levels around 10 percent.

Imports and Exports

The manufacturing sector is the largest
employer in the country. Within the manufacturing sector, textile and clothing industries provide employment to 30 percent of
the total workforce. The private sector has
an active and significant participation in
Turkey's economic growth; however, the
Turkish government continues to play a significant role with a major ownership stake
in the industrial, transportation, banking
and communication sectors.
Turkey's major import partners include
Russia, Germany, China, the U.S. and Italy,
with the major import items being machinery and mechanical equipment. The country's major export partners are Germany,
the United Kingdom and the United Arab
Emirates, with the major export items including industrial products, textiles and related items.
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Industry Employment

Turkey is considered to be one of the
leading countries in the world in the field
of agriculture and related industries. The
country's food and beverage sectors have
registered a steady growth in the recent
years, with increases in consumer demand,
driven by increases in per capita income and
associated increases in the number of mass
grocery retail outlets.
The chemical industry provides inputs
to many other industries including automotive, leather products, glass, textiles and
paper products. The geography of Turkey
has allowed the country to become one of
the fastest growing energy markets (particularly growth in wind energy and oil). The
economic growth in recent years is not tied
solely to manufacturing.
Machinery manufacturing is also one
of the fastest growing sectors. Machinery
manufactured in Turkey includes internal
combustion engines and turbines, boilers
and burners, building machinery, heavy industrial machinery, machining tools, milling
machines, drilling machines, cutting and
bending machines, woodworking machinery, pumps and compressors, hand tools, air
conditioning units, textile machinery, food
processing machinery, hoisting and conveying machinery, sewing machines, refrigerators and washing machines (both domestic
and industrial), valves, gears and bearings.
Table 3 shows employment by industry sector. Over the past decade there has
been substantial growth in service employment—particularly finance, insurance, real
estate and business services followed by
community, social and personal services.
Employment in agriculture and utilities has
declined.

Development Incentives

The country’s new research and development law, effective from April 1, 2008. The
goal is to spend 1% of GDP on R&D activities. This law encourages foreign investment
by providing tax incentives, exempting all
R&D expenditure from the income tax.

Free Trade Zones

Free trade zones are special areas within
the political borders of Turkey but considered outside the customs area. These areas
are allocated with the aim of encouraging
export-oriented investment. Any legal or
administrative regulations in the commer-
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Insider Info:

TABLE 3: INDUSTRY SECTORS
Employment
(thousands) age 15+
2004

2009

2000-2009

7,769

5,713

5,254

-32.4%

81

97

103

27.2%

3,638

3,742

3,949

8.5%

91

80

78

-14.3%

Construction

1,364

966

1,249

-8.4%

Wholesale and retail trade, hotels and restaurants

3,817

4,027

4,542

19.0%

Transportation, communication and storage

1,067

1,043

1,081

1.3%

709

794

1,339

88.9%

3,044

3,169

3,682

21.0%

Industry Sectors

2000

Growth

Agriculture, forestry, hunting and fishing
Mining and quarrying
Manufacturing
Electricity, gas and water

Finance, insurance, real estate and business services
Community, social and personal services

cial, financial or economic fields applicable
within a customs area are either completely
null and void or partially implemented in
such zones.
There are currently 20 operational free
trade zones in Turkey, situated close to the
EU and Middle Eastern markets, and adjacent to major Turkish ports on the Mediterranean, Aegean and Black seas, providing
easy access to international trade routes.

Modes of Setting Up a Business
in Turkey

There are three main business entities in
Turkey: incorporated companies, an office
of a foreign entity and unincorporated companies.
Incorporated companies include merchant or single proprietorship, commercial

partnership (in a joint stock company, collective company or commandite company)
and cooperative association. Unincorporated companies are joint ventures.
Offices of foreign entities are made up of
a liaison office and a branch office.

Top 5 Things to Do in Turkey

Boat Tour up the Bosphorous
Whether you take a traditional Istanbul
ferryboat or a smaller tour boat, you're
sure to enjoy a cruising tour up the
Bosphorous.

Shop at Grand Bazaar
A huge area in the city center, Kapali
Çarsi ("Covered Market," otherwise known
as "Grand Bazaar") was the first shopping
mall ever built.

Visa Requirements

The consul in the diplomatic or consular
mission of Turkey makes decisions regarding the granting of visas. Foreign nationals
looking to visit Turkey must obtain a visa
from the Turkish embassy in their country.
Foreigners who wish to stay in Turkey for
less than 30 days can obtain the visa at the
foreign port of entry, including Turkish airports.

Visit Aga Sophia
Also known as Hagia Sophia, Aga Sophia
was built as a church around 800 A.D.
It was converted into a mosque after
the Ottoman Empire conquered Istanbul
(then Constantinople). One of the most
interesting museums around the world,
Aga Sophia is a must-see.

FIGURE 1: TIME DIFFERENCES

Dine at Refik Restaurant
Refik boasts a delicious and wide variety
of Turkish meze (tapas) and Turkish
alcohol raki at a very simple designed
classic spot of Beyoglu, Istanbul.

Turkish Bath at Kızılcahamam
Kızılcahamam is a district of Ankara in
the Central Anatolia region. It is a quiet
market town known for its healing hot
springs and mineral waters.
Turkey is in the Eastern European time zone, or GMT+2. During Eastern European Summer Time, Turkey is
GMT+3.
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The Center for Business and Economic Research (CBER) is an award-winning economic policy and forecasting
research center housed within Ball State University's Miller College of Business. CBER research encompasses
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The center produces the CBER Data Center—a one-stop shop for economic data, policy analysis, and regional
demographics—and the Indiana Business Bulletin—a weekly newsletter with commentary on current issues and
regularly updated data on housing, wages, employment, and dozens of other economic indicators.
In addition to research and data delivery, the center serves as the business forecasting authority in the Muncie
area—holding the annual Indiana Economic Outlook luncheon and quarterly meetings of the Ball State University
Business Roundtable.
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