
 C B E R  I n t E R n a t I o n a l  B u s I n E s s  B R I E f  •  1  •  B a l l  s t a t E  u n I v E R s I t y  •  M a y  2 0 1 1

Konya is the capital city of the Konya province, 
located in the Central Anatolia Region of Turkey 

(see Figure 1). With excavated settlements dating 
back to the 3rd millennium BC, Konya is one of the 
oldest urban centers in the world. 

Evidence has shown that the area was inhabited 
during the Late Copper Age, around 7000 BC. The 
region was overtaken by many different kingdoms 
over the centuries, and the city was ruled by the Phry-
gians, Cimmerian invaders, Persian Empire, Byzan-
tine Empire, Anatolian Seljuks and Ottoman Empire. 
Konya was the capital of the Anatolian Seljuk Sultan-
ate between 1097-1277, which enabled the city to 
reach the height of its wealth and influence in art and 
science. Jalal al-Din Muhammad Rumi, the Persian 
Sufi poet commonly known as "Mevlâna," who is also 

the founder of the Sufi Mevlevi order (known for the 
Whirling Dervishes), spent the last fifty years of his 
life in Konya. The city has maintained its importance 
as a social and economic center after the Republic of 
Turkey was established in 1923.

The People
Konya had a population of 1,992,675 in 2009, 

with 73 percent of the population living in the city 
and metropolitan areas. The city has a young popula-
tion, with 45 percent of the population under age 25. 
The city is ranked high on the list of “Turkey’s most 
liveable cities.”

Konya has four universities and more than 
100,000 students pursuing higher education. Selçuk 
University, which is located within Konya, is the big-
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Figure 1: LocATion oF KonyA Province AnD iTs ciTies
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gest public university in Turkey in terms of student 
population with 85,000 students registered in the 
2009-2010 academic year. New universities will open 
in the near future, increasing the percentage of the 
young population even more. 

Konya Teknokent (Selçuk University Technol-
ogy Development Zone) was founded in late 2004 
and it one of the 39 technoparks in Turkey that are 
full members of the Spain-based International As-
sociation of Science Parks (IASP). Making use of 
Selçuk University’s well-educated and highly quali-
fied graduates, Konya Teknokent has become one 
of the fastest growing technoparks in Turkey. Right 
now, there are 104 R&D companies working in the 
Konya Teknokent, with 49 of them specialized in 
the software industry. 

economy
The city's economic structure has expanded be-

yond agriculture to include a variety of industries, 
particularly in the manufacturing sector. Nine in-
dustrial facilities are involved in import and export 
activities with 165 countries in 80 different industrial 
sectors. 

Employment rates are also very high compared 
to national statistics. Out of 830,000 people that 

are eligible for work, 746,000 are employed. These 
numbers keep the unemployment rate below 10 per-
cent compared to 14 percent for the national rate 
in 2009. 

Figure 2 shows export activities from January to 
August 2010. Industrial products represents the larg-
est share of exports from Konya followed by agricul-
tural products. Machine parts and automotive parts 
and components are growing sectors and represent 
42.5 percent and 37.5 percent of exports from Konya, 
respectively. The largest share of exports are sent to the 
Middle East, followed by the European Union. 

Table 1 shows the trends in foreign trade for the 
past 5 years. The numbers indicate a significant in-
crease in both import and export volume and the 
number of importers and exporters in the region. 

Continuous flow of local and international invest-
ments has allowed Konya to increase its infrastructure 
and importance in Turkey. Planned industrial zones, 
available land and convenient transportation make 
the city attractive to investors.

geography
Konya’s history and natural beauty attract approxi-

mately two million domestic and foreign tourists each 
year. Beysehir Lake and the surrounding national park 

TAbLe 1: Foreign TrADe, KonyA Province, 2005-2009

Number of 
Exporters

Number of 
Importers export volume import volume

Konya's  
Foreign Trade 

volume

Turkey's  
Foreign Trade 

volume

Foreign Trade 
Ratio: Konya/

Turkey

2005 679 649 $419,985 million $427,021 million $847,006 million $190,250,559 million 0.45

2006 779 742 $493,532 million $555,829 million $1,049,361 million $225,110,850 million 0.47

2007 852 847 $688,723 million $692,239 million $1,380,961 million $277,334,464 million 0.50

2008 917 808 $871,223 million $775,418 million $1,646,641 million $333,990,770 million 0.49

2009 977 746 $733,905 million $582,438 million $1,316,343 million $242,940,266 million 0.54

source: Konya Socio-Economic Report, City Planning and Economic Activities, 2010
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Figure 2: KonyA Province's exPorT voLuMe, JAnuAry-AugusT 2010

source: Konya Industrial Union, http://www.kso.org.tr

Continuous flow of 
local and international 
investments has allowed 
Konya to increase its 
infrastructure and 
importance in Turkey.
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are popular tourist destinations along with Lake Tuz 
(meaning "Salt Lake"), which is both spectacular to 
view and an important economic contributor to the 
local economy for salt production. Konya has a harsh, 
dry climate, snowy winters and hot, dry summers. 
Rainfall occurs mostly during the spring and autumn. 

Transportation to and from Konya city and major 
locations in other parts of Turkey can be done via rail-
way (high-speed rail between Konya and Ankara), bus 
systems and the local airport. 

The broad and flat geography of the city eases the 
transportation connections, which aids agricultural 
production and the transportation of agricultural 
products to other parts of the country. A total of 
2,560,196 hectares (6,326,382 acres) are available for 
agriculture, and extensive irrigation increases the ef-
ficiency of such activities. The Konya province is the 
major producer of traditional agricultural products, 
such as wheat, barley and sugar beets. 

The region’s geographical position, proximity to 
ports, absence of natural disasters (such as earth-

quakes), human capital and improved physical and 
industrial infrastucture are some of many advantages 
of the city. Konya has been selected as the city with 
best economic potential, and identified as a “Runner-
Up City” by Financial Times Magazine. 
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Konya has been selected 
as the city with best 
economic potential.

near right: The Whirling Dervishes 
perform the formal dance-and-music 
ceremony of the Sufi Mevlevi religious 
order.

Far right: The Mevlâna museum in Konya 
contains the sarcophagi of Sufi Mevevi 
founder Jalal al-Din Muhammad Rumi, his 
family, and several dervishes.
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